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BOEING PR DISASTER
The article chosen for this assignment is from Agility PR solutions. The article is authored by Maja Talevska and was published in Dec 12, 2019. The article looks into the PR crisis involving Boeing plane crash in Indonesia and Ethiopia. The article argues that between 2018 and 2019 the airline killed 346 people. The latter created a ground for states to criticize the Boeing’s 737 Max in the beginning of 2020. By March 2020, the flight had been grounded worldwide. Boeing has since been trying to fix its flight control software which is believed to have contributed to the crashes (Talevska, 2019). The crisis still remains unresolved. It is important to note that the most damaging crises are the ones that remain stuck without a clear resolution. The case of Malaysian airline could best explain this kind of situation.
Boeing is more than a hundred years old and over the years the airline has built impressive safety records. However, the airline’s reputation changed when Boeing released the 373 Max model. The first problem occurred on October 29th 2018 when its plane crashed in Indonesia soon after taking off. The crash killed all 189 travelers and staff. Investigators argue that before the crash, the aircraft’s pilots had requested to fly back the airport as a result of an unknown error. The second crash occurred on March 10, 2019 in Ethiopia. In this crash, all the 157 commuters and staff died (Talevska, 2019). The investigators resolved that the plane’s automatic safety systems were the cause of the crash. The reason people are upset or rather Boeing’s reputation was damaged is because the company tried to cover up the accident and blame it on pilot fault. It was later determined that the company had not disclosed about the new system. As such, the pilots of the two aircrafts that crashed had no training on the system and did not have any idea on how to solve problems pertaining to the system. The company’s name was damaged because of the fact that they already knew about the flaw. Instead of taking responsibility and being sincere about the crash, the company tried to cover up the accidents and disregarded alarms about safety. 
[bookmark: _GoBack]In my opinion, the fact that Boeing knew about the flaws and ignored safety concerns damages its reputation. Personally, it is the last airline I would fly with. Also, the fact that the company tried to downplay the accidents by blaming it on pilots’ error makes the company untrustworthy and one that cannot take responsibility of its mistakes. From the case of Boeing, I learn that taking responsibility is imperative in maintaining a reputable image. Taking responsibility could mean grounding all the planes to avoid second accident. The company’s CEO should have at least been able to say that they are sorry, and explain that there was a bug in their system that they did not know of.  The reputation of the company would have remained. The public knows that accidents are inevitable. As to how the information provided in this article would affect my life, I believe my choice of airline would not be Boeing. This crisis changes how I make my flying choices. 
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